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knowledge, when properly cultivated, leads to the cessation of suffering and the 

realization of the highest good” (81). This synthesis of rational inquiry and spiritual 

insight ensures that global spiritualization is neither mystical escapism nor 

dogmatic moralism—it is a conscious, reasoned pursuit of collective well-being. 

     Ultimately, Indian philosophy envisions a world where globalization 

transcends material confines to become a spiritual communion grounded in dharma 

(righteous order), karuṇā (compassion), and ṛta (cosmic harmony). By integrating 

the ethical with the transcendental, it offers a universal solution to humanity’s crisis 

of meaning—transforming globalization from a force of material expansion into an 

instrument of inner awakening and global unity. 

Conclusion: 

     The concept of globalization, when understood through the lens of Indian 

Philosophy offers much more than just material interconnectivity. It calls for a 

deeper, spiritual interconnectedness that encompasses not only human beings but 

all entities in the universe. By embracing the principles of global spiritualization, 

humanity can address many of the challenges brought about by modern material 

globalization – pollution, disease, stress and conflict – and create a world that is 

more harmonious, peaceful and fulfilling. 

     The teachings of Indian Philosophy, with their emphasis on yoga, 

meditation, self-realization and compassion, provide a roadmap for individuals and 

societies to transcend the mechanical, external nature of material globalization and 

move toward a more integrated, spiritual understanding of our place in the universe. 

In doing so, we can cultivate a life free from tension, disease and dissatisfaction, 

and create a truly globalizes world that is grounded in peace, compassion and 

spiritual well-being.  

     Global spiritualization, as envisioned in Indian philosophy, is not a 

rejection of globalization per se but reorientation – from external accumulation to 

inner actualization, from self-centered competition to compassionate cooperation. 
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spiritual well-being.  

     Global spiritualization, as envisioned in Indian philosophy, is not a 

rejection of globalization per se but reorientation – from external accumulation to 

inner actualization, from self-centered competition to compassionate cooperation. 

Ultimately, global spiritualization stands as a transformative vision rooted in 

philosophical depth, ethical compassion and logical coherence – a much-needed 

alternative to the discontents of material globalization. 

The future demands a globalization with ethics, where policies are rooted in 

responsibility, inner wisdom and ecological balance. Only then can humanity create 

a truly sustainable and meaningful global society. 
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Abstract 

This study is focusing on the behaviour of Indian students overseas who 

recently migrated as an after effect of the liberal policies of globalization. Their 

unacceptable behaviour, reasons, causes, and consequences are the matter of 

discussion these days. Since our state contributes the migrant community, the study 

will give an insight to those on queue, to explore these Nations and help them to 

make use of their opportunities in favour of these explorers. Unfortunately, some of 

the migrants try to succeed through short cuts and entering to overseas using 

counterfeit documents. People even taking risk on the whole life property in illegal 

emigration. I try to torch some case studies in this topic, so future migrants can be 

vigilant on the ground realities and would be able to take their voyage towards the 

path of success. 

Keywords: Indian students, Overseas, Behavioural irregularities, phishing, 

Shoplifting, Migrants, Delinquency, Indianism.    

 

Introduction. 

The youth of any community is so important for that nation since they are 

the present who are going to contribute for the upgradation of that state. Their 
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perspectives attitude and behaviour are going to mould the social status. For youth, 

potential is so high, dreams and aspiration swing with the limitless sky. Many of 

the Indian youth cross the horizon with a hope of better standard of living than the 

home state. Our social and cultural influences made a liberal perspective on the 

social laws and unlimited security feeling due to the over preserving nature of 

Indian parents. The Indian youth overseas suddenly become the victims of the 

delicate and minute land laws, which they consider casual and normal, is a serious 

offense, in these nations. Attitude of the cops is hundred percent pragmatic and strict 

in those states. So, before migration in a student visa or work visa, understanding 

of the norms of that land is so relevant to the safe and secure existence. In this 

article, I try to introduce a few case studies, the reason, causes and outcome of their 

activities.  

1.1  Migration - the reason and causes. 

Migration is a normal process. The people get migrated to the other land in 

expectation of better living standard, opportunity, and new social establishments. 

Many people sometimes move due to war, calamities, or conflicts among race. India 

is a land of over population. Youth is more powerful in the community. Foreign 

rulers influenced the nation for language exploration and cultural exchange. Native 

labourers had been forcefully taken by the intruders to bridge the human resource 

deficit of their less populated land. This opened a door of migration possibility of 

Indians, since French and British era. 

Indians’ geographical, linguistic and cultural diversities helped the migrants to 

get adapted with the process of migration.  

1.2 Motivation of migration to new generation. 

Discovery of crude oil and inventions of mining technologies, changed the 

economic and social explosion in gulf countries. To meet their man power 

requirements, India was their first choice. Indians also found the cost of migration 

considerably less than the other geographical areas. Indian labour was easily 
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economic and social explosion in gulf countries. To meet their man power 

requirements, India was their first choice. Indians also found the cost of migration 

considerably less than the other geographical areas. Indian labour was easily 

available for Arabs, comparatively in cheaper wage. Around later nineties, 

migrating to European countries were more expensive and less affordable to the 

poor Indians. Maintaining living standard was also a challenging fact. The 

dependents of the migrants enjoyed the treasure of foreign exchange benefits of 

NRI. So social status of those families enhanced due to migration of family 

members.  

Indian students died abroad between 2018-2024 (Ananya Matta 1September 

2025); reveals the estimated number 842 youth died abroad, out of this 96%, causes 

of death are suicides and accidents.4% estimated attack by natives or by violence. 

USA, UAE, and Canada recorded the highest. Indian students face very risky life 

in certain educational institutions. As per the data available from ministry over 1.33 

million students migrated to foreign Universities as on January 2024. The high level 

expectation of International academic excellence and elevated professional 

opportunities are the causes of motivation. On the contrary they face problems like 

racism mental health issues, safety, and health care access. The data torches the 

unfortunate realities of youth death and mishappening in the foreign land. Ministry 

of external affairs share the data not only in parliament but also in right to 

information acts, imply how sensitive is the issue regarding healthy migration 

process. Top country with highest causalities was USA which is the land of 

destination for majority of Indian youth. Here 141 fatalities reported, ranking first 

among the top 5 Indian youth preference. Among 5 counties of the top, 133 deaths 

reported from UAE, though country reputation ranking in the top as per law and 

order of the nation, students’ safety concerns persist. Canada reported 119 deaths 

whereas Qatar and Australia 57 and 56 respectively. 
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Top 5 countries and students’ suicide during 2018-2024: Data reveals 17 

deaths in Canada, 9in USA and 3 in Australia due to violent attack. In Qatar and 

UK no such cases were reported during the above said period. 

Why it matters? 

The preconceived ideas and perspectives of Indians, formed in the liberal 

social set up need to be restructured before they migrate. Otherwise, they may easily 

slip from the emotional stability and will reflect irregularities in their 

reciprocations. 

The youth need to be trained in a pragmatic manner, regarding the cultural 

attitude, consequences, expectations, local laws and problems they must face during 

the period of their initial revival term. Consulting services or counselling centres 

should arrange students’ welfare programmes coordinated with legal social service 

of host countries. Abroad Universities also need to be initiated with their support 

system to get acquainted with local authorities and orientation programmes to be 

conducted to enhance the quality of mental and physical health. Not only migrants 

but also their families are to be introduced with the statistical data as an awareness 
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Top5Countries by Total Indian Student Deaths Abroad
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before taking decisions and let them know, how to make use of support networks in 

emergencies.  

1.3 Economic reasons of migration. 

India is a developing country. For the upliftment of standard of living, 

economic upgradation is an inevitable keystone. Economic distribution is not 

uniformly applicable in the families especially rural areas. It becomes a dream of 

majority of the working-class members, to travel overseas for jobs is the easy route 

to economic enhancement. Exchange of dollar or foreign exchange of overseas 

currencies is tremendously high which brings a visible or drastic change in the 

living standard of the family. This is one of the reasons Indian middle classes prefer 

to migrate. 

1.4 Social reasons of migration. 

Since people know, NRIs are benefitting high rate of foreign exchange, their 

family status and personal reputation, treated high in the society. Many Indian 

families consider if someone belongs overseas service, family remain a secure 

position. More over such family members treated with dignity in the society. As 

Indians prioritise family relationships and social reputation, younger people are in 

a social pressure of migration. 

1.5 Technological accessibility. 

Advancement in technology is giving opportunity for the family to remain 

in an easy access though member move to another hemisphere of the globe. 

Members connected each other and able to get information as visual data which 

allow them to support and promote, migration overseas. Expansion of airports and 

services made travelling easy.  

2.1. Crime and delinquency. 

Due to over population, liberal social laws, lack of education, and casual 

approach to the state laws, an attitude normally formed in Indian minds that the 

minor ill full activities are normal and not considered as a serious offence. The 
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youth need to be educated in a pragmatic manner, especially consulting services 

like student welfare programmes with the legal or social service authorities of the 

host countries. Overseas Universities also needed to be initiated with their support 

system, to get acquaintance with local authorities, the orientation programmes 

which enhance the quality of mental and physical health system. Not only migrants 

but also their families need to introduce the statistical data as an awareness before 

taking decisions how to make use of support networks in favour of the migrants. 

2.2. Fake University enrolments. 

‘‘Hundreds of Indian students face jail, deportation in US college scams’’ 

Hindustan times Washington Jan.31 2019.As per the report the justice department’s 

Michigan branch announced the arrests of eight men, who are Indians, those 

enrolled Indian students in fake Universities run by undercover US agents. They 

misused student visa to help unqualified Indian youth to stay and work. The fake 

recruiters are identified as Bharath Kakireddy, Suresh Kandala, Phanideep Karnati, 

Prem Rampeesa, Santosh Sama, Avinash Thakkallapally, Aswanth Nune and 

Naveen Prathipati. Around 600 students, enrolled in fake institution; ‘University of 

Farmington’ in Michigan state were taken into custody by agents of ‘Department of 

Home land Security’(DHD), and ‘Immigration and Custom Enforcement’. (ICE). 

These numbers can be in deportation list or in a queue of jail as per state laws. 

2.3 Shoplifting tendencies of Indian youth. 

Number of students indulge in shoplifting, minor commercial products 

expecting no one monitoring the shops. Unfortunately, they do not understand 

people are under surveillance in their office out of the reach of their customers. In 

India such cases are minor and most of the cases by collecting the pay shopkeepers 

settle the matter without any legal proceedings. Police proceedings also flexible if 

any, once the article recovered or compensated by pay many cases mutually get 

settled. But foreign laws are very strict and proceedings are very transparent. So 

once any complaint diverts to police interrogation there is no flexibility in the law, 
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Number of students indulge in shoplifting, minor commercial products 

expecting no one monitoring the shops. Unfortunately, they do not understand 

people are under surveillance in their office out of the reach of their customers. In 

India such cases are minor and most of the cases by collecting the pay shopkeepers 

settle the matter without any legal proceedings. Police proceedings also flexible if 

any, once the article recovered or compensated by pay many cases mutually get 

settled. But foreign laws are very strict and proceedings are very transparent. So 

once any complaint diverts to police interrogation there is no flexibility in the law, 

whether the person is a student or professional. Several you tube footages easily 

available regarding such incidence since videorecording or broadcasting is normal 

in foreign medias and journals. Two Indian students were detained on March 2024, 

at Shoprite grocery store in Hoboken, New Jersey. One was the native of Hyderabad 

and the other was the native of Guntur in Andra Pradesh. Both were students of the 

Stevens Institute of Technology and were possessed H-1B visa. No pleadings or 

compensatory requests work out by any cost other than legal proceeding. All the 

tears, excuses, or apologies absolutely have no value in their proceedings once 

someone violate the law. 

It is very unfortunate, many of such Indian students migrate from 

middleclass families who are hardly mange to arrange their educational loans, get 

deported after court proceeding will absolutely affect them not only socially but 

also financially. Once any police convictions recorded their overseas dreams ends 

for ever.  

2.4 Phishing of the Indians and Phishing by the Indians. 

A few cases noted as per the journals and videos in social media some girls 

who find hard to meet expenditure of living and educations are easily targeted by 

some natives who appeared as well wishers to influence and help liberally to 

introduce an expensive life style of their home land. Slowly they created a strong 

bond and exploited their lives. Psychological tactics applied on such students for 

phishing and separated from their peers. Many of the parents were unaware of the 

situations since overseas life style and social norms are liberal or strange and 

unacceptable to their culture. 

Two Indian students get jailed in Multimillion Dollar money laundering 

scam; NDTV Press trust of India-World news 19 June 2025 reports Krishna Rajesh 

Kumar Patel (20) and co-conspirator Dhruv Rajeshbhai Mangukya (21) were 

arrested on a charge of phishing 25 senior citizen who were the natives. Patel 

sentenced for 63 months and his co-conspirator for 97 months imprisonment. 
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Moinuddin Mohammed another Indian student also sentenced to eight years of 

imprisonment for such a money laundering scam.  

After the throning of TRUMP ministry state laws are converted to strict 

measures and finding doors to reduce unwanted migrations. 55 million valid visa 

holders are under scrutiny of illegal activities to identify and deport. The process 

already started.  

3.0 Indianism in foreign land. 

India is a developing country. Better than the past, reputation is slowly 

rising. Our upgraded military power, advancement in technology and economic 

enhancement, really make its own signature in the international community. But 

confusions and misconceptions are always there. India is a land of festivals with 

diverse culture. Music dance and noisy celebration in this overpopulated land is 

very casual for Indians. But the same culture, in a preserved society with a lots 

respect on solitude, and personal space, in a less populated land, surely annoy the 

natives. Unfortunately, this reality is not addressed properly by the agencies, to the 

migrants. So, crowd and noise from brown Indians always make a negative attitude 

to the white natives. They prefer to reject with an attitude of aversion. So, migrants 

must be more vigilant to avoid such circumstances.35students reported  killed in 

violent attack, unfortunately the last one was a 26-year-old Chandra Shekhar pole 

from Hyderabad who had been fatally shot in Dallas, US. 

 Conclusion. 

There is no doubt that majority of the migrants survive and a healthy 

percentage become successful in migrations. Migrants have made good landmarks 

in the society of overseas. Many Indian talents bet the natives in various fields. 

Indians play remarkable roles in state administration and leading industries. But 

credibility of majority can easily surpass by the minority due to the violation of 

state norms. Such violations will be the intensifying events of the limelight. 

Reputation of our great nation can easily be broken by the casual and criminal 
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Indians play remarkable roles in state administration and leading industries. But 

credibility of majority can easily surpass by the minority due to the violation of 

state norms. Such violations will be the intensifying events of the limelight. 

Reputation of our great nation can easily be broken by the casual and criminal 

activities of the minority. Any illegal activity cannot be concealed for long. Nothing 

bad to get pride on the self-intelligence, but it will be the foolishness to 
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Each one has the right to grow. But there are no short cuts other than hard 

work. Hope the young Indians will design and act for the same. ‘Jai Hind.’ 
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Abstract 

Family enterprises form the foundation of numerous economies and hold 

particular significance in Kerala, where entrepreneurship is intricately linked to 

kinship networks and cultural traditions. Despite their economic relevance, the 

sustainability of family businesses frequently faces threats from succession issues, 

intra-family disputes, and dependence on informal governance methods. This 

research examines the influence of family governance mechanisms—such as family 

constitutions, councils, boards, and professionalization—on succession planning, 

conflict resolution, decision-making, and multi-generational sustainability. A 

quantitative survey of family businesses in Kerala was carried out, and the data 

were analyzed through weighted averages, variance, and correlation analysis. The 

findings reveal that although governance practices are moderately implemented, 

their effect on succession preparedness and sustainability is weak and inconsistent, 

with governance demonstrating only marginal positive correlations with business 

survival. Succession planning and conflict resolution exhibit significant variability, 

indicating uneven application of governance tools among firms. The results 

highlight the cultural reliance on trust and patriarchal authority in Kerala, which 

influences the effectiveness of formal structures. By integrating informal 

mechanisms with gradual formalization, professionalization, and culturally attuned 

governance frameworks, family businesses can enhance their longevity.Keywords: 
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Introduction 

Family businesses are fundamental to both developed and emerging 

economies, representing a significant share of global employment and GDP 

contributions. In India, family-owned companies dominate the private sector, with 

Kerala presenting a notably distinct scenario due to its cultural practices of robust 

kinship connections, joint family structures, and community focus. These 

enterprises vary from small traditional businesses to larger corporate entities; 

however, many face challenges in maintaining continuity past the second or third 

generation. Although financial success is crucial, the true challenge is to secure 

long-term sustainability through effective governance that aligns family values with 

business strategies. 

Family governance refers to the formal and informal systems that regulate 

the interactions between the family and the business. In contrast to non-family 

enterprises that depend significantly on formal corporate governance practices, 

family businesses typically favor informal arrangements grounded in trust, verbal 

agreements, and hierarchical authority. While these mechanisms may persist in 

first-generation businesses, they often prove increasingly inadequate as firms grow 

or transition across generations. Succession disputes, ownership conflicts, and 

inconsistent decision-making frequently arise as a result of insufficient governance. 

In Kerala, where cultural and patriarchal traditions remain influential, 

comprehending how governance mechanisms function is essential for maintaining 

the viability of family firms. 
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Existing literature emphasizes the importance of family constitutions, 

boards, councils, and professionalization in improving succession planning, 

conflict resolution, and the sustainability of firms. Nevertheless, the majority of 

empirical research originates from Western settings, with limited studies focusing 

on the cultural and contextual realities of India, especially in Kerala. This research 

aims to address this gap by examining the governance mechanisms utilized by 

family businesses in Kerala, evaluating their effects on succession planning, 

conflict resolution, and decision-making, and assessing their correlation with the 

longevity of firms. 

Objectives of the Study 

 (1) To investigate the various governance mechanisms (such as family councils, 

boards, and constitutions) utilized by family businesses in Kerala, 

 (2) To evaluate the impact of family governance on succession planning, conflict 

resolution, and decision-making processes 

 (3) To examine the correlation between governance mechanisms and the 

sustainability of family enterprises over generations.  

Review of Literature 

Concept of Family Governance 

Family governance encompasses the institutions, protocols, and agreements 

that guide relationships within family businesses. Astrachan and Pieper (2010) 

highlight that informal mechanisms such as trust, values, familial traditions, and 

verbal agreements exist alongside formal mechanisms like family constitutions, 

boards of directors, and councils. The socioemotional wealth (SEW) approach, as 

discussed by Gómez-Mejía et al. (2007), suggests that family businesses often 

prioritize non-financial objectives such as harmony, family reputation, and 

longevity over purely financial considerations. Although informal practices are 

prevalent in emerging economies, globalization and generational changes 

necessitate the gradual implementation of structured governance frameworks. In 
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Review of Literature 

Concept of Family Governance 

Family governance encompasses the institutions, protocols, and agreements 

that guide relationships within family businesses. Astrachan and Pieper (2010) 

highlight that informal mechanisms such as trust, values, familial traditions, and 

verbal agreements exist alongside formal mechanisms like family constitutions, 

boards of directors, and councils. The socioemotional wealth (SEW) approach, as 

discussed by Gómez-Mejía et al. (2007), suggests that family businesses often 

prioritize non-financial objectives such as harmony, family reputation, and 

longevity over purely financial considerations. Although informal practices are 

prevalent in emerging economies, globalization and generational changes 

necessitate the gradual implementation of structured governance frameworks. In 

Kerala, family businesses primarily rely on trust-based arrangements, even as 

market competition drives the need for formalization. 

Governance and Succession Planning 

Given that succession significantly influences continuity through 

generations, it is widely recognized as the primary challenge encountered by family 

businesses. Le Breton-Miller and Miller (2018) assert that enterprises with 

established succession plans are more likely to endure beyond the second 

generation. Governance mechanisms such as family constitutions and councils offer 

a formal structure for leadership succession, facilitating the identification, training, 

and integration of successors. Conversely, the absence of governance often results 

in conflicts, a void in leadership, and premature decline (Lambrecht & Lievens, 

2008). In Kerala, structured planning is often obstructed by patriarchal traditions 

and a reluctance to engage in open discussions regarding succession, thereby 

increasing the risk of conflict. 

Conflict Resolution and Cohesion 

Companies can experience instability as a result of family disagreements 

regarding ownership, leadership, or strategic direction. Family councils and 

assemblies serve as governance structures that facilitate discussions and establish 

rules, thereby minimizing conflict. Research conducted by Collewaert and Van den 

Heuvel (2016) indicates that procedural, distributive, and interactional perspectives 

on fairness enhance family cohesion and reduce detrimental conflict. Governance 

plays a crucial role in maintaining family harmony and ensuring the sustainability 

of the business by formalizing the process of dispute resolution. In Kerala, the 

emphasis on community and family connections tends to prevent overt conflict; 

however, unresolved matters often re-emerge following succession, underscoring 

the importance of effective governance mechanisms. 
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Professionalization and Decision-Making 

As family businesses expand, informal leadership can become a constraint. 

Corbetta and Salvato (2004) contend that the introduction of independent directors, 

external managers, and advisory boards fosters accountability and diminishes 

nepotism. Nordqvist et al. (2014) advocate for hybrid models that integrate family 

leadership with professional expertise, thereby bolstering resilience and 

competitiveness. The younger generation in Kerala is increasingly receptive to 

professional management, although there remains cultural resistance from the older 

generation. 

Governance and Firm Longevity 

Miller and Le Breton-Miller (2005) assert that effective governance 

promotes the long-term sustainability of companies by ensuring financial health, 

upholding values, and preserving a legacy.Furthermore, Steier et al. (2015) contend 

that obstacles such as patriarchal authority and resistance to formalization hinder 

the effectiveness of governance. 

Numerous family businesses in Kerala possess a limited comprehension of 

governance's significance in ensuring survival, overly depending on hierarchy and 

trust, which are inadequate for sustaining multiple generations.Cultural and 

Contextual Dimensions 

Governance must be understood within its cultural context. Carney (2005) 

highlights that in developing economies, explicit governance manifests through 

informal governance structures that are closely tied to family dynamics. 

Nevertheless, integrating aspects of hybrid governance with formal systems could 

enhance governance practices. Comparative research throughout Asia indicates that 

culturally adapted governance frameworks contribute to sustainability (Zahra, 

2012). In Kerala, robust family kinship and joint family customs shape governance 

practices; however, globalization and competitive pressures are gradually 

prompting a shift towards formalization. 
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enhance governance practices. Comparative research throughout Asia indicates that 

culturally adapted governance frameworks contribute to sustainability (Zahra, 

2012). In Kerala, robust family kinship and joint family customs shape governance 

practices; however, globalization and competitive pressures are gradually 
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Research Methodology 

This research employs a quantitative research design to achieve the 

objective of examining the connection between family governance mechanisms and 

the longevity of firms in Kerala. A structured questionnaire was distributed to 

family businesses across various sectors, concentrating on aspects such as family 

governance, succession planning, conflict resolution, decision-making, and 

perceived longevity. Participants evaluated items using a five-point Likert scale 

ranging from "strongly disagree" to "strongly agree." 

The sample comprised family businesses with a minimum of one generation 

of operational experience, while also ensuring that both small and medium 

enterprises were represented. Data were gathered from 100 respondents; however, 

after identifying instances of missing data, only 85 complete responses were 

utilized for the analysis. Weighted averages and variances were computed for 

governance practices to ascertain their frequency and consistency. Pearson 

correlation analyses were performed to explore the relationships among governance 

mechanisms, succession planning, and longevity. 

Hypotheses of the Study 
• H1: Family firms with formal governance mechanisms (e.g., family 
constution, family councils) are more succession ready than firms with no formal 
governance mechanisms.  
• H4: Family governance mechanisms are positively related to firm longevity 
(multi-generational survival and continuity). 
Results& Discussion 

Weighted Average and Variance 

Construct Weighted Average Variance 

Family Governance 3.11 0.40 

Succession Planning 3.00 0.51 

Conflict Resolution 2.95 0.60 

Decision-Making 3.03 0.53 

Firm Longevity 3.07 0.30 
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Family governance practices had a moderate mean (M = 3.11), with low variability 

indicating mostly consistent adoption across firms. Succession planning (M = 3.00) 

had considerably higher variability, reflecting that succession planning practices 

were not uniformly adopted by firms. Conflict resolution mechanisms had an 

average of 2.95 indicating lowest adoption, but had the greatest variability (.60), 

reflecting the absence of formalized practices. Decisions making (M = 3.03) was 

declared as moderate and both partially formalized and informal decision-making 

approaches were relied upon. Family perceptions of firm longevity were reported 

as moderate (M = 3.07) and it had the lowest variability, suggestive of consistent 

concern across firms. 

Correlation Analysis 

Variable Pair r Interpretation 

Family Governance ↔ 
Succession Planning –.08 

Very weak negative correlation; 
governance is not strongly 
associated with succession. 

Family Governance ↔ 
Firm Longevity .02 

Very weak positive correlation; 
governance was marginally 
associated with survival. 

Conflict Resolution ↔ 
Firm Longevity .10 

Weak positive correlation; conflict 
management may promote 
continuity. 

Decision-Making ↔ 
Succession Planning –.14 

Weak negative correlation; informal 
decision-making may not promote 
succession. 

 

Findings 

1. Family Governance  

- The average, weighted score of 3.11 suggests family firms in the sample have 

adopted governance mechanisms to a moderate level. 
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Findings 

1. Family Governance  

- The average, weighted score of 3.11 suggests family firms in the sample have 

adopted governance mechanisms to a moderate level. 

- The variance was from low value (0.40) suggesting firms have similar governance 

practices with minor differences in levels of adoption.  

2. Succession Planning  

- The average, weighted score of 3.00 indicates that formal succession planning is 

only receiving moderate consideration. 

- In contrast, the high variance (0.51) suggested firms varied in the level of their 

successor plan—the more formal succession plans in contrast to informal practices.  

3. Conflict Resolution  

- The family business sample with the lowest weighted average (2.95) indicated that 

conflict resolution mechanisms, was underdeveloped in many family businesses. 

- The highest variance (0.60) indicates stark differences in meaningful ways: some 

family businesses demonstrated active use of councils or family protocols with 

alternative firms having no formal means of dispute resolution.  

4. Decision Making  

- The businesses in the sample indicated a weak average (3.03) that they relied on 

decision making mechanisms moderately. 

- The variance (0.53) suggested adopted practices were uneven with some 

businesses employing more participatory or formal means while others relied on 

patriarchal or informal leadership methods.  

5. Firm Longevity  

- The average (3.07) in the sample indicated that firms moderate confidence in will 

survive for generations. 

The lowest variance in the sample (0.30) suggests perceptions towards longevity is 

quite similar indicating they are experiencing similar challenges as a family 

business and are expecting similar outcomes across family businesses.  

Hypothesis H1 predicted that formal governance would increase succession 

readiness. However, the results indicate a very weak, negative relationship (r = -

0.08), showing that formal governance mechanisms did not improve succession 
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planning. This could reflect some of the patriarchal traditions in Kerala, where 

leadership transitions are facilitated through hierarchy and seniority not through 

written rules. 

Hypothesis H2 was a positive association between governance and longevity. 

Results showed a weak, marginally positive association (r = 0.02), suggesting 

governance may help but is not a crucial aspect of survival in this context. Instead, 

it seems that trust, kinship, and cultural traditions shape continuity strategies. 

The weak and positive association between conflict resolution and longevity (r = 

0.10) could indicate the utility of dealing with conflicts in a proactive way. Although 

it did not have a statistically significant association, this result is consistent with 

Collewaert and Van den Heuvel (2016) who argued that fairness and cohesion are 

vital to survival. The negative association between decision making and succession 

readiness (r = -0.14) points out the potential to have risks created by patriarchal and 

centralized leadership that could inhibit engaged structured succession processes. 

These insights emphasize the salience of contextualizing governance. In Kerala, 

family businesses often seem to disregard professionalization and formalization in 

favor of informal arrangements that reflect the cultural value structure. These were 

no doubt effective in the early stages of the firm, but as businesses become more 

complex and diversify, traditional mechanisms start to break down. Therefore, the 

challenge is how to introduce progressive governance structures that are respectful 

of cultural traditions, while also professionalizing operations. 

Conclusion 

This study researched family governance mechanisms that aid in succession 

planning, conflict resolution, decision making and longevity of family firms in 

Kerala. The results indicate a moderate level of governance mechanisms have been 

adopted, but these practices of governance had weak inconsistent association with 

succession and survival, only marginal association with longevity, and high 

variation for succession planning and conflict resolution between family firms. One 
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no doubt effective in the early stages of the firm, but as businesses become more 

complex and diversify, traditional mechanisms start to break down. Therefore, the 

challenge is how to introduce progressive governance structures that are respectful 

of cultural traditions, while also professionalizing operations. 

Conclusion 

This study researched family governance mechanisms that aid in succession 

planning, conflict resolution, decision making and longevity of family firms in 

Kerala. The results indicate a moderate level of governance mechanisms have been 

adopted, but these practices of governance had weak inconsistent association with 

succession and survival, only marginal association with longevity, and high 

variation for succession planning and conflict resolution between family firms. One 

explanation of these findings may be the continued reliance on culture from 

Keralites that distrust formal structures and rely instead on trust and kinship 

connections or the role of patriarch with a superior authority. 

Recommendations 

1.  Enhance Succession Planning: Encourage family businesses to go beyond the 

male patriarch and incorporate structured succession plans with timelines and roles 

specified.  

2.  Institutionalize Conflict Resolution: Promote the establishment of family 

councils or family constitutions to institutionalize the management of perceived 

disputes as an ongoing process of family harmony and continuity. 

3.  Professionalize Decision-Making: Encourage inclusive and transparent 

decision-making practices, benefitting from external advisors or independent 

directors. 

4.  Awareness and Training: Business associations and family business foster’s, 

policymakers etc should offer capacity-building programs to promote and increase 

the understanding of governance mechanisms. 

5.  Cultural Relevance: Governance frameworks should be culturally relevant to 

Kerala, not just formal tools but should integrate kinship and community mindset 

values. 
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Abstract 

The rapid expansion of India’s digital payment ecosystem has opened new 

pathways for consumer credit delivery, particularly through the introduction of 

UPI-linked credit services. This study examines how the adoption of the UPI Credit 

System is shaping consumers’ borrowing behaviour and influencing their financial 

decisions. Using primary data collected through a structured questionnaire, the 

research assesses awareness levels, daily usage patterns of UPI applications, 

perceptions of usefulness, ease of access, trust, perceived risks, and behavioural 

intentions related to UPI-based credit. The findings reveal that although UPI is 

widely used as a payment mechanism, awareness and utilisation of its credit 

features remain moderate and concentrated among younger age groups. Ease of use 

and quick access to funds emerged as positive drivers, while concerns regarding 

security, overspending, and limited knowledge posed significant barriers. The study 

highlights that the UPI Credit System holds substantial potential for expanding 

financial inclusion and providing alternative short-term credit solutions, especially 

for individuals who rely on informal borrowing channels. However, broader 

adoption will require stronger consumer education, improved transparency, and 

enhanced trust safeguards. Overall, the research underscores the transformative 
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capacity of UPI-enabled credit while also identifying the gaps that must be 

addressed for its sustainable and responsible expansion. 

Keywords: Unified Payments Interface (UPI), UPI Credit, Digital Payments, 

FinTech Adoption 

 

INTRODUCTION 

The evolution of India’s digital payment landscape has been one of the most 

significant financial transformations of the past decade. Among the various 

initiatives introduced to accelerate digital transactions, the Unified Payments 

Interface (UPI) has emerged as a central force reshaping everyday financial 

behaviour. Since its launch in 2016, UPI has grown from a simple real-time funds 

transfer mechanism into a widely accepted digital infrastructure that supports bill 

payments, merchant transactions, and peer-to-peer transfers. Its convenience, 

interoperability, and instantaneous processing have positioned it as the preferred 

mode of payment for millions of users across the country. The recent introduction 

of UPI-linked credit systems, particularly the RuPay credit card on UPI and bank-

issued credit lines, marks another major shift in India’s financial ecosystem. 

This development is significant because it merges the familiarity of UPI 

usage with the flexibility of short-term credit. Traditionally, access to credit in India 

has been shaped by formal banking channels, lengthy procedures, collateral 

requirements, and limited reach among semi-urban and underserved communities. 

The integration of credit into UPI offers a pathway to widen credit accessibility by 

removing paperwork barriers, reducing application complexity, and embedding 

borrowing into a platform already used by millions for daily payments. As a result, 

UPI-based credit has the potential to influence borrowing habits, risk perceptions, 

and overall consumer credit behaviour. 

Despite its promise, the awareness and adoption of UPI-credit services 

remain at a developing stage. Many consumers continue to associate UPI purely 
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initiatives introduced to accelerate digital transactions, the Unified Payments 

Interface (UPI) has emerged as a central force reshaping everyday financial 

behaviour. Since its launch in 2016, UPI has grown from a simple real-time funds 

transfer mechanism into a widely accepted digital infrastructure that supports bill 

payments, merchant transactions, and peer-to-peer transfers. Its convenience, 

interoperability, and instantaneous processing have positioned it as the preferred 

mode of payment for millions of users across the country. The recent introduction 

of UPI-linked credit systems, particularly the RuPay credit card on UPI and bank-

issued credit lines, marks another major shift in India’s financial ecosystem. 

This development is significant because it merges the familiarity of UPI 

usage with the flexibility of short-term credit. Traditionally, access to credit in India 

has been shaped by formal banking channels, lengthy procedures, collateral 

requirements, and limited reach among semi-urban and underserved communities. 

The integration of credit into UPI offers a pathway to widen credit accessibility by 

removing paperwork barriers, reducing application complexity, and embedding 

borrowing into a platform already used by millions for daily payments. As a result, 

UPI-based credit has the potential to influence borrowing habits, risk perceptions, 

and overall consumer credit behaviour. 

Despite its promise, the awareness and adoption of UPI-credit services 

remain at a developing stage. Many consumers continue to associate UPI purely 

with direct payments, and their understanding of the credit feature is influenced by 

gaps in digital literacy, concerns over fraud, trust in mobile applications, and 

uncertainty regarding repayment mechanisms. Younger consumers, who are 

typically more comfortable with digital platforms, appear to adopt these 

innovations faster, whereas older age groups may show hesitation due to perceived 

risks or unfamiliarity with new financial tools. 

Understanding how consumers perceive and adopt UPI-linked credit is 

therefore essential, especially during a period where India is moving steadily 

toward a formal, technology-driven financial environment. Several studies have 

previously examined digital payment adoption, but research specifically addressing 

UPI-based credit behaviour remains limited. As banks, regulators, and fintech firms 

continue to promote credit access through digital channels, examining consumer 

behaviour becomes vital to assess whether such systems truly enhance financial 

inclusion or simply replicate the limitations of traditional credit models. 

This study explores the extent of awareness, usage, and behavioural 

responses related to UPI-based credit among consumers from urban and semi-urban 

regions. By analysing perceptions of usefulness, ease of use, trust, security, and 

risk—supported by empirical data collected through surveys—the research aims to 

provide insights into how this emerging credit mechanism is reshaping user 

attitudes. The findings contribute to a broader understanding of digital credit 

adoption in India and offer implications for policymakers, financial institutions, and 

technology developers seeking to refine and scale this innovative credit channel. 

LITERATURE REVIEW 

The emergence of digital payment systems has generated substantial 

scholarly attention over the past decade, particularly in the Indian context, where 

technological adoption has reshaped both consumer behaviour and financial 

inclusion. The Unified Payments Interface (UPI), introduced by the National 

Payments Corporation of India (NPCI), has been widely examined for its role in 
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simplifying transactions, enhancing accessibility, and promoting a cash-lite 

economy. As UPI evolves from a payment mechanism to a platform incorporating 

credit-linked services, understanding its behavioural implications requires a 

synthesis of existing research on digital payments, technology acceptance, and 

digital credit adoption. 

Early studies on digital payment acceptance in India highlight the 

importance of perceived usefulness, ease of use, and trust, typically grounded in 

models such as the Technology Acceptance Model (TAM). Sivakumar and Thakur 

(2021) found that consumers tend to adopt digital payment platforms when they 

perceive them as time-saving, convenient, and compatible with their daily financial 

needs. Their study also noted that digital trust and perceived risk play essential roles 

in determining whether users continue to rely on these technologies. These insights 

are particularly relevant to UPI-credit adoption, as the integration of borrowing 

features introduces heightened concerns related to security, fraud, and financial 

discipline. 

Research studies examining UPI itself emphasize its role in driving 

behavioural shifts associated with frequency of transactions, user confidence, and 

adoption across demographic segments. Sharma and Kulkarni (2022), for example, 

observed that the rapid expansion of UPI was driven largely by young, digitally 

literate populations who found mobile-based financial tools intuitive and efficient. 

Their findings indicate that familiarity with UPI is a strong predictor of openness 

toward additional services built on the platform, including credit-linked offerings. 

As digital credit gains prominence, scholars have also explored how 

consumers evaluate technology-mediated lending. Banerjee and Chattopadhyay 

(2023) noted that digital micro-credit is often adopted by individuals seeking fast, 

low-documentation borrowing options. However, they also caution that consumers 

may underestimate the long-term implications of continuous access to short-term 

loans. Their findings align with broader research on digital lending, which shows 
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discipline. 
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perceived security, transparency of terms, and platform reliability significantly 
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Institutional reports from the Reserve Bank of India (RBI) and NPCI 

reinforce these academic findings by highlighting the uneven pace of digital credit 

adoption across regions and demographic categories. While UPI transaction 

volumes have grown exponentially, the uptake of UPI-linked credit remains 

comparatively low due to limited awareness, security concerns, and inconsistent 

promotional efforts across financial institutions. These reports also indicate that 

younger consumers are more likely to experiment with new digital services, 

whereas older individuals typically require stronger assurances of safety and clarity 

before adopting innovative credit tools. 
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Overall, the literature indicates that while UPI is well-established as a 

payment platform, the extension of credit services through it represents an emerging 

field that requires further empirical examination. Key themes recur across existing 

studies: the significance of perceived usefulness, the role of trust and risk, the 

influence of demographic factors, and the importance of digital financial literacy. 

However, relatively few studies have explored the behavioural transformation 

associated specifically with UPI-integrated credit facilities. This gap underscores 

the need for research focused on user perceptions, levels of awareness, and the 

broader implications of integrating credit access into a widely used payment 

system. 

RESEARCH METHODOLOGY 

The present study adopts a descriptive research methodology to understand 

how consumers perceive and adopt the UPI Credit system and to what extent this 

emerging digital credit facility influences their borrowing behaviour. A descriptive 

design was considered appropriate because the purpose of the research was not to 

test a specific hypothesis but to capture existing patterns of awareness, usage, and 

attitudes as they naturally occur among users of digital financial services. Since UPI 

Credit is still in its early phase of diffusion, describing present tendencies provides 

meaningful insights into how consumers are responding to this shift from 

conventional credit channels toward technology-enabled short-term borrowing. The 

study relied on the participation of individuals who regularly use UPI applications, 

and therefore a convenience sampling method was adopted. This approach allowed 

the researcher to reach respondents who were easily accessible, willing to 

participate, and already familiar with digital payment platforms. A total of fifty 

respondents participated in the survey, representing a mix of individuals from urban 

and semi-urban backgrounds. While the sample size is modest, it is adequate to 

generate an exploratory understanding of behavioural trends in the context of UPI-

based credit adoption. 
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Primary data formed the core of the research and was collected using a 

structured questionnaire administered through Google Forms. The use of an online 

survey method was suitable because the target population consists of individuals 

already engaged in digital financial activities, making them comfortable with 

technology-driven communication tools. The questionnaire was divided into 

sections covering demographic characteristics, awareness of UPI Credit, extent of 

usage, and perceptions related to its usefulness, trustworthiness, convenience, and 

associated risks. To measure these attitudinal aspects, the study employed a five-

point Likert scale, which helped quantify subjective opinions in a consistent 

manner. Alongside primary data, secondary information was gathered from reliable 

sources such as reports of the Reserve Bank of India, publications from the National 

Payments Corporation of India, peer-reviewed articles, and financial news reports 

that document trends in digital payments and credit innovations. These sources 

offered valuable background context and assisted in interpreting the collected 

responses within the broader landscape of India’s evolving digital financial 

ecosystem. 

The questionnaire served as the main research instrument and was designed 

to capture both factual information and behavioural impressions. Respondents were 

first asked basic demographic questions, followed by items related to their 

familiarity with UPI features and the frequency with which they use UPI 

applications. Subsequent questions explored their understanding of UPI-based 
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security, risk perception, and intention to adopt. Once the data was collected, simple 

statistical techniques such as frequency distribution and mean score analysis were 

used to identify prevailing behavioural patterns. These methods enabled the 
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researcher to interpret the level of awareness, perceived advantages, and concerns 

that shape the overall acceptance of UPI-linked credit services. 

Although the study provides meaningful insights, several limitations must 

be acknowledged. The reliance on convenience sampling restricts the extent to 

which the findings can be generalised to the wider population of UPI users across 

India. The sample size, though suitable for exploratory research, may not fully 

capture variations across different income groups or regional contexts. 

Additionally, responses are based on self-reported information, which may be 

influenced by personal bias or limited understanding of the subject. Nevertheless, 

ethical considerations were maintained throughout the data collection process. 

Participation was voluntary, no personal financial details were requested, and 

respondents were assured that their information would remain confidential and be 

used solely for academic purposes. Despite its limitations, the methodology offers 

a structured and transparent foundation for analysing how consumers perceive and 

engage with the UPI Credit system, and it sets the groundwork for further studies 

in this rapidly expanding domain of digital finance. 

RESULT ANALYSIS  

The analysis of the collected data provides a detailed understanding of how 

consumers perceive and engage with the UPI Credit system, which represents one 

of the latest developments within India’s digital financial landscape. Although UPI 

has become deeply integrated into the everyday lives of millions of people, the 

credit component of this system is still in its early stage of adoption. The findings 

from the sample of fifty respondents reflect not only their familiarity with digital 

payment platforms but also their concerns and hesitations regarding the transition 

from traditional credit practices to a technology-based short-term borrowing 

solution. 

A striking pattern that emerges from the demographic analysis is the 

predominance of younger users among the respondents. Nearly seventy percent of 
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RESULT ANALYSIS  

The analysis of the collected data provides a detailed understanding of how 

consumers perceive and engage with the UPI Credit system, which represents one 

of the latest developments within India’s digital financial landscape. Although UPI 

has become deeply integrated into the everyday lives of millions of people, the 

credit component of this system is still in its early stage of adoption. The findings 

from the sample of fifty respondents reflect not only their familiarity with digital 

payment platforms but also their concerns and hesitations regarding the transition 

from traditional credit practices to a technology-based short-term borrowing 

solution. 

A striking pattern that emerges from the demographic analysis is the 

predominance of younger users among the respondents. Nearly seventy percent of 

the participants fall within the age range of eighteen to thirty-five, indicating that 

digital financial technologies are embraced most actively by younger generations. 

This age group is typically more comfortable with smartphone-based applications, 

tends to prefer cashless transactions, and is quicker to experiment with newly 

introduced features such as UPI Credit. Their strong presence in the sample 

reinforces the idea that the spread of digital credit products may rely heavily on the 

enthusiasm and adaptability of younger users. On the other hand, the low 

representation of respondents above forty-five years of age suggests that older 

individuals may still be reluctant to move away from familiar financial habits or 

may require more support, guidance, and awareness to adopt credit facilities offered 

through digital platforms. 

Examining the pattern of UPI usage provides further clarity on consumer 

behaviour. The majority of respondents—nearly seventy-eight percent—reported 

using UPI services on a daily basis, which highlights the strong penetration of 

digital payments in routine financial activities. Most respondents consider UPI a 

default mode of payment for small and moderate transactions such as groceries, 

travel, bill payments, food purchases, and peer-to-peer transfers. Weekly users 

account for sixteen percent, while the remaining respondents use UPI infrequently. 

The overwhelming presence of daily users underscores how deeply embedded UPI 

has become in day-to-day life, forming a strong foundation for the potential future 

expansion of credit services through this platform. 

When analysing platform preference, Google Pay stands out significantly as 

the most used application, accounting for seventy-six percent of the respondents. 

This strong preference may be attributed to its user-friendly interface, reward-based 

transaction system, consistent promotional campaigns, and relatively smoother 

integration of various financial services. Paytm, BHIM, and PhonePe, although 

popular nationwide, had a smaller share among the surveyed respondents. This 

dominance of Google Pay may influence how quickly credit features are accepted 
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on the platform, as users tend to adopt new services more readily when offered 

through applications they trust and use frequently. 

Experience with UPI also plays a substantial role in shaping user 

perceptions. Nearly sixty-four percent of respondents have been using UPI for more 

than two years, showcasing long-term familiarity and confidence in the overall 

system. These users have already transitioned from earlier banking practices such 

as cash payments, card swipes, or net banking transactions. Their prolonged 

experience means they have likely encountered fewer issues related to failed 

transactions or security breaches, making them more receptive to exploring 

additional services like UPI-based credit. In contrast, respondents with one to two 

years of experience form a smaller proportion, and only a few participants were 

relatively new to UPI platforms. These variations influence how individuals 

evaluate credit options, with long-term users demonstrating slightly higher comfort 

levels. 

Despite the widespread use of UPI, awareness about UPI Credit remains 

limited. Only thirty-eight percent of respondents reported having a reasonable 

understanding of this feature, while forty-two percent acknowledged that they were 

either completely unaware or had only heard of it vaguely. The remaining group 

was unsure and could not clearly differentiate between credit lines on UPI and other 

forms of digital lending. This awareness gap is a major obstacle to adoption, as 

consumers tend to avoid financial services they do not fully understand—especially 

services involving borrowing and repayment responsibilities. Furthermore, since 

UPI Credit is a relatively new addition to the system, many users may not have 

actively encountered promotional communication or may be unaware of eligibility 

requirements set by banks. 

Actual usage of UPI Credit services remains low within the sample. Only 

twenty-four percent of the respondents reported using UPI-based credit at least 

once, while sixty-two percent had never tried it, and fourteen percent expressed 
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Despite the widespread use of UPI, awareness about UPI Credit remains 

limited. Only thirty-eight percent of respondents reported having a reasonable 

understanding of this feature, while forty-two percent acknowledged that they were 

either completely unaware or had only heard of it vaguely. The remaining group 

was unsure and could not clearly differentiate between credit lines on UPI and other 

forms of digital lending. This awareness gap is a major obstacle to adoption, as 

consumers tend to avoid financial services they do not fully understand—especially 

services involving borrowing and repayment responsibilities. Furthermore, since 

UPI Credit is a relatively new addition to the system, many users may not have 

actively encountered promotional communication or may be unaware of eligibility 

requirements set by banks. 

Actual usage of UPI Credit services remains low within the sample. Only 

twenty-four percent of the respondents reported using UPI-based credit at least 

once, while sixty-two percent had never tried it, and fourteen percent expressed 

uncertainty or hesitation. This finding aligns with the awareness pattern, indicating 

that familiarity with UPI alone does not automatically translate into adoption of its 

credit features. The unwillingness to engage with UPI-based credit seems 

influenced by concerns regarding repayment obligations, fear of overspending, 

uncertainty about interest rates or charges, and apprehensions related to data 

privacy and cybersecurity threats. These concerns are not uncommon in digital 

lending environments, especially when consumers perceive credit products as less 

transparent or more prone to hidden terms. 

To deepen the analysis, responses to Likert-scale statements were examined, 

offering insights into how respondents evaluated key aspects such as usefulness, 

ease of use, security, and behavioural intention. Statements related to perceived 

usefulness received relatively strong average scores. For example, respondents 

moderately agreed that UPI-credit services help manage short-term financial needs 

and provide quick access to funds, which is reflected in mean scores of 3.8 and 4.1 

respectively. This suggests that users acknowledge the practical value of instant, 

small-ticket credit offered through familiar platforms. Ease of use also received 

favourable responses, with mean scores around 3.9 and 4.0, indicating that users 

recognize the convenience and simplicity of obtaining credit digitally compared to 

traditional banking procedures. 

However, perceptions related to security and trust displayed more cautious 

attitudes. With mean scores of 3.6 and 3.7 on statements concerning secure handling 

of data and safety of transactions, respondents showed neither complete trust nor 

outright distrust. This middle-range sentiment reflects the general environment of 

uncertainty surrounding digital financial security in India. Many users are aware of 

rising online fraud, data leaks, and scams associated with digital payments, which 

influences their willingness to borrow through UPI. 

The most striking concerns were observed under statements related to risk 

perception. Respondents showed strong agreement—mean scores of 4.2 and 4.1—
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that UPI-based credit could lead to overspending, debt accumulation, and potential 

fraudulent misuse. These apprehensions reveal an emotional and psychological 

barrier that may prevent users from engaging with credit products. Even when credit 

is easily accessible, consumers may hesitate if they fear losing control over their 

finances or falling victim to fraud. 

Behavioural intention scores provide a balanced view. With mean scores of 

3.5 and 3.4 for intention to use UPI credit in the future and willingness to 

recommend it to others, respondents demonstrate cautious interest. This suggests 

that while users are not firmly opposed to adopting UPI Credit, their willingness 

depends on future improvements in communication, transparency, and security 

assurances from service providers. 

Overall, the findings reveal a landscape where UPI dominates digital 

payments, yet its credit component is still at the stage of building trust, 

understanding, and user confidence. The results highlight a clear disconnect 

between the popularity of UPI payments and the unfamiliarity with UPI-based 

lending. This gap underscores the need for stronger awareness campaigns, 

consumer education, and improved safeguards to help this credit system gain wider 

acceptance and fulfill its potential as a tool for financial inclusion. 
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effectively.” 
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Behavioural 

Intention 

“I plan to use 

UPI-credit in the 

future.” 

3.5 Moderate Likelihood 

 
“I will 

recommend UPI-

credit to others.” 

3.4 Neutral to Moderate 

 

CONCLUSION 

The findings of this study offer a comprehensive picture of how consumers 

currently perceive and interact with the UPI Credit system, a relatively new 

extension of India’s rapidly evolving digital payment infrastructure. While UPI has 

established itself firmly as a daily-use payment mechanism for millions of 

individuals, the credit feature attached to it has not yet achieved the same level of 

penetration or familiarity. This contrast reflects both the strengths and limitations 

of India’s digital financial ecosystem, which has grown significantly in terms of 

accessibility but still faces gaps in awareness, trust, and credit literacy. 

One of the clearest conclusions that can be drawn from the data is that the 

adoption of UPI Credit is influenced heavily by demographic and behavioural 

patterns. Younger individuals—particularly those in the 18–35 age group—form the 

backbone of digital financial adoption. Their comfort with smartphones, 

technological adaptability, and frequent use of UPI applications make them more 

prepared to engage with new financial products. However, their strong 

representation also brings attention to the uneven nature of digital adoption, where 

older individuals remain hesitant or disconnected from evolving financial 

technologies. This indicates that the long-term success of UPI Credit will depend 

on more inclusive outreach efforts that target older and less digitally confident 

populations. 
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technological adaptability, and frequent use of UPI applications make them more 

prepared to engage with new financial products. However, their strong 

representation also brings attention to the uneven nature of digital adoption, where 

older individuals remain hesitant or disconnected from evolving financial 

technologies. This indicates that the long-term success of UPI Credit will depend 

on more inclusive outreach efforts that target older and less digitally confident 

populations. 
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Behavioural 

Intention 

“I plan to use 

UPI-credit in the 

future.” 

3.5 Moderate Likelihood 

 
“I will 

recommend UPI-

credit to others.” 

3.4 Neutral to Moderate 

 

CONCLUSION 

The findings of this study offer a comprehensive picture of how consumers 

currently perceive and interact with the UPI Credit system, a relatively new 

extension of India’s rapidly evolving digital payment infrastructure. While UPI has 

established itself firmly as a daily-use payment mechanism for millions of 

individuals, the credit feature attached to it has not yet achieved the same level of 

penetration or familiarity. This contrast reflects both the strengths and limitations 

of India’s digital financial ecosystem, which has grown significantly in terms of 

accessibility but still faces gaps in awareness, trust, and credit literacy. 

One of the clearest conclusions that can be drawn from the data is that the 

adoption of UPI Credit is influenced heavily by demographic and behavioural 

patterns. Younger individuals—particularly those in the 18–35 age group—form the 

backbone of digital financial adoption. Their comfort with smartphones, 

technological adaptability, and frequent use of UPI applications make them more 

prepared to engage with new financial products. However, their strong 

representation also brings attention to the uneven nature of digital adoption, where 

older individuals remain hesitant or disconnected from evolving financial 

technologies. This indicates that the long-term success of UPI Credit will depend 

on more inclusive outreach efforts that target older and less digitally confident 

populations. 

Although UPI usage itself is extremely high, with most respondents 

engaging with it daily, this frequency has not automatically translated into comfort 

with UPI-based credit. The study shows that awareness about UPI Credit is 

moderate at best, and actual usage is relatively low. This gap suggests that the 

potential benefits of UPI Credit—convenience, affordability, speed, and 

accessibility—remain underutilised simply because users do not fully understand 

the product or its implications. Lack of clarity about eligibility criteria, credit limits, 

repayment rules, and possible charges creates uncertainty that discourages 

exploration of the feature. 

Concerns related to safety and responsible borrowing also emerge as strong 

themes. While respondents acknowledge that UPI Credit is easy to use and helpful 

for managing short-term financial needs, they remain cautious about risks such as 

fraud, data misuse, or the possibility of falling into debt. These anxieties are not 

unique to digital lending but are amplified in a system where credit is made instant, 

seamless, and embedded within everyday payment behaviour. The high mean 

scores on statements related to overspending and fear of fraud signal that 

psychological barriers—especially the fear of losing financial control—play a 

significant role in shaping consumer behaviour. Therefore, increasing adoption will 

require not just technological improvements but also stronger consumer safeguards, 

clearer communication, and reassurance about how data and transactions are 

protected. 

The overall behavioural intention to use UPI Credit in the future is 

moderate. This indicates that while consumers are not resistant to the idea, they are 

waiting for more information, better clarity, and stronger trust in the system before 

incorporating it into their financial routines. If providers and regulators can address 

the gaps in awareness, simplify credit terms, and enhance transparency, the 

likelihood of increased adoption is high. 
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From a broader perspective, the study highlights the significant potential of 

UPI Credit as a tool for advancing financial inclusion. For individuals who lack 

access to formal credit channels—especially those in semi-urban and underserved 

regions—UPI-based credit can serve as an accessible entry point into the formal 

credit system. It can help them meet small, immediate financial needs without 

navigating complex bank procedures or relying on informal sources that often 

charge high interest rates. However, this potential can only be realised if the system 

is accompanied by adequate consumer education and responsible lending practices. 

In conclusion, while the UPI Credit system has demonstrated early promise, 

it is still in the process of building user trust and achieving broader acceptance. The 

study underscores the importance of improving awareness, strengthening security 

measures, and addressing behavioural concerns to support the system’s growth. 

With targeted policy support, robust consumer protection mechanisms, and 

continued technological refinement, UPI Credit can evolve into a meaningful 

financial tool that not only enhances convenience but also contributes to long-term 

financial inclusion and responsible credit behaviour across diverse segments of 

Indian society. 
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